Marketing Process
Initial Brand Assessment

Translating Brand Into Identity

Do you have a brand story? Do
customers care? How do they feel
about it, if they feel anything at all?

Creating your brand standards
(graphic corporate identity, tag line,
tone of voice) which you’ll
implement at all touch points to
support a consistent, wonderful
customer experience. This
consistency will help build trust and
loyalty in your customers and
convert them into evangelists for
your brand.

Strategic Brand Audit
In-depth discovery process to define
your brand: your unique value
proposition (a.k.a. Brand Promise),
your company’s personality, the
traits that will endear you to
customers, and your key message
statements.

Check Cultural Alignment
Does your company culture motivate
your employees to deliver the best
products, services and experience to
your customers? Does it inspire your
employees to give their all and be
their best? In other words, does your
culture fulfill the promise of your
brand? If not, we’ll help you create a
winning culture that strongly
supports your brand.

Define Vision, Mission & Values
In-depth discovery process to define
your Vision: what your company
aspires to be; Mission: why your
company exists (whom you serve,
with what, and why?); and
Core Values: the beliefs and
behaviors your team must practice
every day to fulfill your Vision and
Mission.

Translating Brand Into Action
Designing, building and implementing
the marketing campaigns to actively
communicate with customers about
the benefits you provide to them,
according to the branding standards
we defined. Target markets, media
choices, and ROI metrics will be
clearly defined.

Marketing Vehicles & Content
• Content Marketing
• Lead Nurturing & Marketing
Automation
• Online: websites, email,
social media
• Collateral, ads, direct mail,
trade shows
• Creative direction, copy & design
• Video production, music
and voice over

Culture Infusion
Making your Vision, Mission and
Values part of your company’s DNA.
Implementing recognition and
reward systems that motivates your
employees to practice your Core
Values every day in support of a
Vision and Mission they can
passionately support. This will in
turn support your brand promise to
your customers.
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